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Step 1:
Know Your Target Market

One size does not fit all



How Many Latinos are there?
In the US:

- 65.5 Million Latinos (doubled from 1990-2000)
- 15% of the US Population *
-By 2050, Latinos are expected to be 25% of the population (102.6 Million)
-Largest ethnic minority group
-More than 500,000 in 16 states
-Fastest Growing minority group *plus 3.9 million in Puerto Rico



US Citizens

- 60% of Latinos are born in the U.S.
- 40% are foreign born



Characteristics of the Latino market:
-Younger (27 vs. 36 years old)

-35% of all Latinos were under 18 years old vs. 25 % for the US 
population  

- Baby Boom (20% of all births are Latino)



What is the Purchasing Power of Latinos?
In the US:
- $800 Billion

In Oregon:
-$ 5 Billion

-In Washington:
-$ 6.8 Billion



Income:

- Median Income still lags behind US 
Average

$35,967 vs. $43,570

- US Born Latinos are faring better than foreign-born

- In 1998, 42% of US born Hispanics had reached the 
middle class vs. 60% of the Non-Hispanic Whites 



Latino Businesses

US:
- Fastest growing

- 2.2 million businesses
- +31% since 1997
- 3 x the national average

- Employ more than 1.5 million workers an 
pay about $40 billion in wages



In Oregon:

- 6,022 Latino Businesses
- 1,200 in Multnomah Count
- $1.07 Billion in Sales
- Employ 9,665 workers

Source: 1997 US Census





Language:

- 77 % of Latinos speak Spanish
- 80% of Latinos speak English fluently



• In Oregon:

• Over 379,034 Latinos in Oregon

• Represent 10.2% of the Population

• Largest ethnic Minority in the State 

• Between 1990-2006 grew 236%

• One of the fastest growing Latino populations in the U.S. 

• 53% of Hispanics are U.S. born 



Top 12 counties in Oregon w/ Latinos
•OREGON

•Clackamas
•Hood River
•Jefferson
•Lane
•Malheur
•Marion
•Morrow
•Multnomah
•Umatilla
•Wasco
•Washington
•Yamhill

%

6.1
25.2
18.9

5.4
27.4
20.3
27.2

9.3
17.8
10.7
13.5
12.6

Hispanics

22,271
5,333
3,761

17,877
8,619

61,207
3,174

62,277
13,098

2,521
65,773
11,392

Source: U.S. Census 2004



Where are they from?

US Oregon WA

Mexican/
Mexican Background

64% 85% 80.1%

Puerto Rican 9% 2% 3.44%

Cuban 4% 1% 1.16%

Central, South American 
or Other

20.9% 12% 18.97%

Source: 2006 American Community Survey



Latino Employment 
for N.W. Region

• White Collar Workers/
• Professionals/Sales Technical

• Service Sector Workers

• Blue Collar Workers

• Agriculture, Fishing, Forestry, and 
Unskilled Labor

39%

14%

35%

12%

Source: The Larson NW Hispanic Market Report 2006-2007 Edition



Latino Acculturation 
for N.W. Region 

• Highly Acculturated (most like general population but 
shrinking)

• Bicultural (comfortable with old and new cultures and 
fasted growing)

• Partly Acculturated (increasingly producing bicultural 
individuals)

• Unacculturated (primarily old culture traits but most 
are acculturating)

11%

23%

40%

26%

Source: The Larson NW Hispanic Market Report 2006-2007 Edition



Majority consume media in both languages:

53% read Spanish language newspapers/magazines

63% read English language newspapers/magazines



Media:

- Latinos watch more TV than any other group 
(57 vs. 53 hours)

- Univision and Telemundo dominate Spanish 
language TV 

- Most watched English language Channels:
- Discovery  - CW
- Fox            
- ESPN 



- Radio is an important media for entertainment and 
education



Step 2
Work with Latino Community Partners to 

Deliver Message



Benefits:

- Outreach to the Latino community

- Education re: community issues/concerns

- Identification of potential employees to help market your 
product or service 

- Establish a reputation of credibility



Step 3 – Send the Right Message: 

-You care (You financially support community initiatives)

- You deliver quality service/products that meet 
community need 

-Your staff reflects the community

-Your contracting reflects the community

- The community benefits from your public/private effort 



About the Hispanic Chamber:
Established in 1994

Largest Hispanic Chamber in the Northwest with over 
800 members

Mission: Support the economic advancement of Latino 
Business



Activities 

- Monthly Membership Luncheons/Networking



$128,000.00 in Scholarships to 49 Latino students 
in May ’09 (over $1,010,000)



Technical Assistance to Latino and other
small businesses



Monthly Newsletter



Annual Employment and Contracting Trade Show

May 28, 2009 1:00pm – 6:00pm – Oregon Convention Center



Leadership Development Program
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