HISPANIC METROPOLITAN CHAMBER

INVESTING IN OREGON'S FUTURE

Portland Business Alliance
Cornerstone Conversations:

“Marketing to the Latino
Community”

April 2, 2009



Step 1:
Know Your Target Market
One size does not fit all
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How Many Latinos are there?

In the US:

- 65.5 Million Latinos (doubled from 1990-2000)

- 15% of the US Population *
-By 2050, Latinos are expected to be 25% of the population (102.6 Million)

-Largest ethnic minority group
-More than 500,000 in 16 states

-Fastest Growing minority group *plus 3.9 million in Puerto Rico
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US Citizens

- 60% of Latinos are born in the U.S.
- 40% are foreign born



Characteristics of the Latino market:

-Younger (27 vs. 36 years old)

-35% of all Latinos were under 18 years old vs. 25 % for the US
population

- Baby Boom (20% of all births are Latino)
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What is the Purchasing Power of Latinos?

In the US:
- $800 Billion

In Oregon:
-$ 5 Billion

-In Washington:

-$ 6.8 Billion
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Income:

- Median Income still lags behind US
Average

$35,967 vs. $43,570
- US Born Latinos are faring better than foreign-born

- In 1998, 42% of US born Hispanics had reached the
middle class vs. 60% of the Non-Hispanic Whites
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Latino Businesses

US:
- Fastest growing
- 2.2 million businesses
- +31% since 1997
- 3 X the national average

- Employ more than 1.5 million workers an
pay about $40 billion in wages
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In Oregon:

6,022 Latino Businesses
1,200 in Multnomah Count
$1.07 Billion in Sales

Employ 9,665 workers

Source: 1997 US Census
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Distribution of Hispanic-Owned Firms by Kind of Business: 2002
Total: 1,573,600

All other kinds of

Other senvices (except

public administration) businesses
16% 27%
Construction
13%
Professional, scientific,
——— and technical services
9%
Administrative and
support and waste
management and :
A ; Retail trade
remediation services Health care and social 10%
13% assistance
12%

More: Finns with more than ove domestic establiskment zre couned o each indastry in which they operared. but culy ouce in tha U5, togzl.
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Language:

- 77 % of Latinos speak Spanish
- 80% of Latinos speak English fluently
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In Oregon:

Over 379,034 Latinos in Oregon
Represent 10.2% of the Population
Largest ethnic Minority in the State

Between 1990-2006 grew 236%
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One of the fastest growing Latino populations in the U.S.

53% of Hispanics are U.S. born




Top 12 counties in Oregon w/ Latinos
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DESCHUTES

KLAMATH

*OREGON

«Clackamas
*Hood River
«Jefferson
eLane
*Malheur
*Marion
Morrow
*Multnomah
Umatilla
*\Wasco
*\Washington
*Yambhill

% Hispanics

6.1
25.2
18.9

5.4
27.4
20.3
27.2

9.3
17.8
10.7
13.5
12.6

22,271
5,333
3,761

17,877
8,619

61,207
3,174

62,277

13,098
2,521

65,773

11,392
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Where are they from?

US Oregon WA

Mexican/ 64% 85% 80.1%
Mexican Background

Puerto Rican 9% 2% 3.44%
Cuban 4% 1% 1.16%

Central, South American | 20.9% | 12% 18.97%
or Other

Source: 2006 American Community Survey



Latino Employment
for N.W. Region

White Collar Workers/ 39%
Professionals/Sales Technical

Service Sector Workers 14%
Blue Collar Workers 3504

Agriculture, Fishing, Forestry, and
Unskilled Labor 12%

Source: The Larson NW Hispanic Market Report 2006-2007 Edition




Latino Acculturation
for N.W. Region

Highly Acculturated (most like general population but
shrinking)

Bicultural (comfortable with old and new cultures and
fasted growing)

Partly Acculturated (increasingly producing bicultural
individuals)

Unacculturated (primarily old culture traits but most
are acculturating)

11%

23%

40%

26%

Source: The Larson NW Hispanic Market Report 2006-2007 Edition



Majority consume media in both languages:

53% read Spanish language newspapers/magazines

63% read English language newspapers/magazines

T America demande WS rom
1y Alejandro Ceballos [,Ln[ tﬂdﬂLt"Lh-uEll Latin Americademands more |
\ ind i o, o 2.0 v
| imukca y ar con sabo aref al imm ) C=ri—ri PORTLAMNDD STRONGER LINKS:
— =) gnas. = i o - ——— Foter Barsbean A A
’ e @ USINESS -

fur
TRATHIER | 23

Business plan
pinpoints areas
of opportunity

Anivorsario - A-n!‘-rllr’

'E?F City marks 25 years i

=== of El Hispanic News "

School advocates
court businesses

Overhead i msues , —

ALY A o b

e W P o o 505
"R e EIYC

dople
Treringedmmempemeded b . vt i S imace
s FERCF o el <A

HISPANIC METROPOLITAN CHAMBER

INVESTING IN ORLGON'S TUTURE



Media:

- Latinos watch more TV than any other group
(57 vs. 53 hours)

- Univision and Telemundo dominate Spanish

language TV h-
W w

TELEMUNDO univision

- Most watched English language Channels:
- Discovery - CW
- Fox
- ESPN
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- Radio is an important media for entertainment and
education

BUSTOS MEDIA, LLC




Step 2
Work with Latino Community Partners to
Deliver Message
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Benefits:

- Qutreach to the Latino community
- Education re: community issues/concerns

- Identification of potential employees to help market your
product or service

- Establish a reputation of credibility

HWEATIN



Step 3 — Send the Right Message:

-You care (You financially support community initiatives)

- You deliver quality service/products that meet
community need

-Your staff reflects the community
-Your contracting reflects the community

- The community benefits from your public/private effort
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About the Hispanic Chamber:
Established in 1994

Largest Hispanic Chamber in the Northwest with over
800 members

Mission: Support the economic advancement of Latino
Business
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Activities

- Monthly Membership Luncheons/Networking
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$128,000.00 in Scholarships to 49 Latino students
iIn May '09 (over $1,010,000)




Technical Assistance to Latino and other
small businesses
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Monthly Newsletter

HISPANIC METROPOLITAN CHAMBE

INVESTING IN DREGON'S FUTURE
"Business ANp CommuniTy Concerns From A Hisranic PERSFECTIVE

Hispanic HERITAGE CELEBRATION

“Hispanics SuariNnG AMERICA Tonay:
Treir Economic & Historicar CoNTRIBUTIONS”

Thie: Keynote speaker for
the Hispanic Hesi
memm" Dinﬁll
be Marisa Rivera-
Albert, President of

‘tic and intemational
seminars, keymote pre-

sentations and innova-

becorne agentsof soddl change.
Prinr ta starting her owm firm, Ms. Rivera-&lbert led the Nations]
Hispana Leadership Institute (HHLI} in Washington, 0.C., for ten
ars. During that time, NHL| experienced tremendous growth and
eame the premier keadership institute for Latinas in the cou
Bifore Freading NHLI, Ms. Rivera-Albent worked in higher education
& the Special Assistant toithe President for Diversity and Commu-
nity Relatinm at Black Hawk College in llinois. She dso worked for
sewer years at Westesn llinois University managing the Hispanic
Program for Educational Advancement and the Leaming To Lead
Program for Hispanic shudents.

Ms. Rivera-Albert is eriginally from San Juan, Puerto Rica She has
a BA in Communications fram American Unisersity and a Masters
degres in Education Administration from Western lllinois Uni-
ersity. She s a gracuuate of the Harvand University JFK Schoal of
Gowemenent Executive Program, the Genter for Creative Leadership
Institute, the Gallup Leadership Institutz, the HACR Harvard Busi-
ness Exeutive Program on Corporate Goernance and the Mexicn
Armerican Solidarity Foundation.

MedinSponsors Far 2008,

LA PANTERA
wriseanic News [TTTTRH et
7 51 1] 2k

ScHEDULE oF MEETINGS

‘Wednesday, September 03, 2008
Eent  Workshop
“How to Start a Business™
Place:  HispanicChamber Training Room
333 5W Sth Awe, Portland, OR 97204
Time:  &00PM - 7:00 PM
Gost:  Free
Wednesday, September 10, 2008
EBwent:  Hispanic Heritage Celebration Dinmer
Keynote: Marisa Rivera-Albert, President
Mpowemnent Work
Place:  Oregon Gorention Genter
T77 NEMLK Bivd, Poriland, OR 57232
Time:  &00PM - 5:00 PM
st $120 Members f $125 Non-Members
Tabiles of Ten 51,200
Sporsor: Nike , Portiand Development Com)
Providence Health & Services, US Bank
Monday, September 15, 2008
Ewent:  Como Inidar Su Wegede (in Spanish)
Place:  Hillsboro Library
T75 NE Titth Avenue, Hillsharo, 0R! 57213
Time:  &00PM - 8:00 PM
(ost:  Free

Theartk you to our Sporsors!

&

o= PROVIDENCE

Health & Services

COmL.

HISPANIC METROPOLITAN CHAMBER

PNWERTING I DRICONY TRTENI



Annual Employment and Contracting Trade Show

May 28, 2009 1:00pm — 6:00pm — Oregon Convention Center

HISPANIC METROPOLITAN CHAMBER



Leadership Development Program
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